NEWS: 22.08.2014

Top Head Lines for the Day

*** Japan’s H2 scrap average prices drop
*** US H1 scrap average prices remain steady
*** September US shredded scrap price sentiment bullish
*** Directionless market keeps US ferro-chrome prices stuck in ranges
*** Indian Ferro Alloy market - Mn alloys market weak, ferro-silicon steady
*** Indian Ferroalloy Manufacturers prefer Imported Manganese Ore over Domestic
*** European magnesium market slips, stable outlook
*** European bismuth prices make strong gains, China aims for $12/lb
*** Indian ferrovanadium dealers expect upward price movements
*** Indian manganese flake traders pessimistic about future market
*** Russian ferrotitanium export prices stable
*** Copper scrap prices pick up
*** Nickel prices continue to rise, no improvement in trading
*** Aluminum ingot traders see sales decrease
*** Weakness spreads in tin ingot market
*** Chinese ferro-silicon prices rangebound with steady shipments
*** Magnesium ingot market seeing few deals finalized on slow demand
*** Chinese silicon chromium prices decrease
*** Chinese ferrosilicon market demand weak

Indian Ferro Alloy market - Mn alloys market weak, ferro-silicon steady
The Indian manganese alloy market saw softer prices this week on slow demand and plentiful material in the domestic market forcing the prices to retreat . Bulk Ferro Alloys Ferro Silicon have been steady as there is a softer price after Bhutan material prices have been slashed . The demand also remains stable with no further signs of significant recovery. The buyers are in wait and watch mode for the prices to come down as the International Ferro silicon market is also in softer mode.

India’s steel consumption to pick up
It is reported that India’s steel consumption will pick up once the new government’s infrastructure spending policies are put in place, according to Moody’s Investor Service.

The new government will announce its new proposals soon, which is the main reason.

The country’s steel consumption increased by only 0.6% to some 74 million tons in 2013-14 fiscal, hitting a new low in four years.

Besides, India’s steel consumption in the first four months of current fiscal reached 25.72 million tons, according to Joint Plant Committee (JPC). The country’s steel demand registered an increase of 0.6% compared to the previous quarter.

Japanese H2 scrap witness sixth straight week of losses
The average price of Japanese H2 scrap continued to drop during the second week of August. This is the sixth straight week of losses for Japanese H2 scrap.
The average price of Japan H2 scrap in Kanto, Central and Kansai region was ¥ 31,019/ton during the second week of August. The prices decreased by ¥ 11/ton from the previous week. The prices had averaged at ¥ 31,030/ton during the first week of the month.
The average price of H2 scrap in Kanto region was ¥ 31,667/ton. The average price in Kanto region was up by ¥ 167/ton over the previous week.
The average H2 scrap price in Central region was ¥ 29,140/ton. The average prices declined by ¥ 200/ton when compared with the prior week prices.
The H2 scrap average prices held steady in Kansai regions. The average price of H2 scrap in Kansai region during the second week of August was ¥ 32,250/ton, flat when compared with previous week prices.
Industry experts expect the scrap prices to remain under pressure in the forthcoming weeks as well.

Japan’s H2 scrap average prices drop
It’s reported that the average prices of Japanese H2 scrap in Kanto, Central and Kansai regions were at ￥31,019/ton in the secon week of August, decreasing by ￥11/ton from a week ago.

Among them, the average price of H2 scrap in Kanto region was at ￥31,667/ton, up by ¥167/ton; that in Central region was at ¥29,140/ton, down by ¥200/ton and that in Kansai regions was at ￥32,250/ton, holding steady; all compared to the figures in the previous week.

Sponge iron price on August 20
Sponge iron
Location Change
Bellary 100
Kolkata 100
Ludhiana -267
Raipur 200
Rourkela 200

Change is on 20th August 2014 as compared to 19th August 2014
Change is in INR per tonne

Mahindra plans to export its new Arjun Novo tractor
Automobile major Mahindra and Mahindra Ltd (M and M), part of the USD 16.5 billion Mahindra group, will export its new tractor Arjun NOVO in the next six months, said a senior official Wednesday.
Speaking to reporters at a launch function held near here, Pawan Goenka, executive director said the company is looking at export markets for its new high horse power (HP) tractor.

The company currently ships out its existing Arjun model to Africa, South Asia and the US markets.

The M&M has invested around Rs.300 crore for developing the new model which is available in two variants 57 HP and 52 HP. The company plans more variants of the tractor.

According to officials, the new model will be rolled out of its Nagpur factory.

The new tractor was developed at the Mahindra Research Valley located here.

According to M&M, the new model was developed through extensive research and insighting conducted with over 100 farmers across 10 states to understand the mechanisation needs of farmers.

The development of Mahindra's new Arjun Novo involved a seeding phase in which a total of 73 tractors were tested based on their performance in 40 applications, across 8 states for a cumulative 70,000 hours.

The tractor industry is moving towards high HP vehicles.

The company also had plans to set up a tractor facility in Tamil Nadu. However, the project has not taken off.


Indian automobile sector drops 85pct in FDI during April-May 2014
PTI reported that the Indian automobile sector, which faced major slowdown in demand in the last two years, witnessed about 85% decline in foreign direct investment to only USD 73 million during April-May this fiscal.

During April-May 2013, the automobile sector received USD 478 million FDI, as per the data of the Department of Industrial Policy and Promotion (DIPP).

According to industry experts, the sector is facing huge slowdown in terms of domestic sales and exports. The sector is still struggling to come out from the slowdown. Existing capacities in India have not been utilised to the optimum in the past couple of years.

Car sales in India fell for the second consecutive fiscal in 2013-14 with a drop of 4.65% as the auto industry continued to struggle with demand slump due to a sluggish economy. Similarly, during the April-July period of this fiscal, car exports too were down 5.02% to 1,71,274 units as against 1,80,332 units in the year-ago period.
Source – PTI

Mahindra & Mahindra see larger global space in tractors
Busienss Line reported that Mahindra & Mahindra is keen on increasing its global presence in tractors which will see a sharp focus on markets like Brazil and Turkey.

According to Mr Pawan Goenka, Executive Director & President (Automotive & Farm Equipment Sectors), M&M is already doing well in the US where it sold over 10,000 tractors last fiscal. The challenge now is to replicate this in other markets with a range of exciting offerings.

Mr Goenka said that “Most of our volumes are coming from India and the key is to have a stronger presence overseas. This year will be a good test for us in Brazil and we will also look at Turkey.”

In addition, possible acquisitions of tractor companies outside India will be on M&M’s radar.

As part of this effort to explore new geographies, the company believes it is important to take its tractor business to the next level which will begin with the launch of a new model, codenamed M-Star, later this week.

He said that there is an impression that M&M’s tractors are not as good as those offered by multinationals even though it is the world’s largest tractor maker by volumes (over 2.5 lakh units sold last fiscal). This is where the next slew of launches, beginning with the M-Star, “will show that Mahindra tractors are second to none”.

This business will also be a big pillar of support to the company’s agriculture vertical which aims at increasing productivity and income from farms.

He added that “Even though the agriculture vertical is a small business at around INR 450 crore, we have aggressive long-term plans and our internal target is to be INR 10,000 crore by 2021.”

Mr Goenka said that while this will doubtless be a big challenge, the strong rural brand association of the tractor business is expected to play a supportive role. The starting point for us is tractors and our focus is on the farmer and helping him increase his output and income.

From M&M’s point of view, the agriculture vertical is part of a large ecosystem where it needs to take a long-term view to ensure things are done right.

He said that “It is important to move forward in a measured, yet aggressive, manner.”

Going forward, M&M has two acquisitions in the pipeline for its agriculture business. It is also setting up a formulations plant for crop care in Gujarat which will be on stream in 2016-17. The company has developed a greenhouse in Nashik where it brought in technology from its auto and tractor businesses to design a cost-effective structure.

He added that “We are not looking at just growing our market share in tractors but growing our agriculture business and exporting more.”

He further added that the company’s two Chinese joint ventures had not been leveraged optimally yet in the agriculture space. China and India have similar farm practices and there will be a lot of cross-learning between the two countries.

Source – Business Line

